
An outdated, clunky and difficult to 
use website gets turbocharged with 
a facelift, upping traffic immediately.
The Challenge
Our client’s website was outdated, not mobile friendly, and 
made it difficult for users to find the information they needed. 
For an organization that prided itself on accessibility for all, the 
website was not a great representation of the brand. With the 
content not aligning with the user’s needs and the goals of the 
business, changes needed to be made quickly to attract a 
wide range of audience types.

The Plan
We began with a rapid, but comprehensive, user-centered 
design process, ensuring both the strategy and design fulfilled 
the needs of the customer and the business. By using an agile 
approach with the client’s leadership and communications 
teams, Technology Partners was able to plan, design, and 
build a stunning new digital experience.

The Results
Within weeks of going live, the website saw an improvement 
in success metrics, including a 26% decrease in bounce rate 
and 18% increase in returning visitors (who are twice as likely 
to convert as new visitors). By creating a best-in-class user 
experience for their customers, users spent more time on the 
website leading to improved conversions—and a responsive 
design translated into a 54% increase in mobile user traffic. 
In the end, the final testing on the user interface proved to give 
the client an edge over their competitors.

48% of Online Users
base the credibility of a 
business on their website’s 
user experience

CLIENT SUCCESS STORY
A BETTER USER EXPERIENCE 
OPENS THE DOOR FOR NEW USERS

“The team at Technology 
Partners was responsive, 
knowledgeable, and dedicated 
to delivering a great user 
experience. We look forward to 
a lasting partnership with them.”

Someone’s Name
Communications Executive
Client

Find more success stories at 
technologypartners.net/success 
and see how you can utilize 
our decades of experience to 
give you added peace of mind. 
Together is just better.


